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Rough waves

What’s happening in the global data as cases rise?
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¢ As the number of global COVID-19 cases continues to rise...
+ _..a full economic recovery may be delayed further...

¢ _..posing risks to the labour market and financial stability

Although some parts of the world are still on the slow path to recovery with movement
restrictions continuing to be eased, in many places the number of new COVID-19
cases keeps rising. This will weigh on the economic data — either through continued
restrictions, renewed lockdowns or a tightening of border restrictions. Flare-ups in
parts of Asia that had previously had the virus under control, such as Vietnam, show
that the world needs to keep on its toes. And the initial bounce in activity in May and
June could start to soften with an upturn in new cases in any economy.

The number of cases (on a population adjusted basis) is now the highest in the
Americas and the Middle East, and although some of the increase in the number of
cases is as a result of more tests, the positivity rate of those tests is also highest in these
regions. Having seen the rise in the number of cases adversely affect the US data in
July (see: Will the US recovery slow?: The impact of a rise in COVID-19 cases, 23 July
2020), although nonfarm payrolls still rose by almost 1.8m, we could see a similar impact
in parts of the world where cases keep rising. This may be evident in fewer consumers
returning to cafes and restaurants as well as continued weakness in the travel sector.

Some parts of consumer spending look to be picking up quickly. Retail sales prints in
many parts of the world have started to recover: Norway's are even up 15% y-0-y. But
goods consumption is much more likely to benefit from catch-up spending, and ignores
the fact that spending on services remains depressed in many parts of the world.

This, of course, creates risks for the labour market. The number of jobs being advertised
across the world continues to fall, notably in sectors that aren’t directly affected by
lockdowns. Firms continue to shed jobs (based on the PMI surveys) and the higher
frequency data suggest that it may be a long road back to the same level of employment.

All of this acts as a stark reminder that we cannot separate the health and the
economic challenges. Until the virus is broadly under control or there is a widely
available vaccine, it may prove difficult for economic activity to return to normal levels.

The longer that the subdued level of activity persists, the greater the chances of even
more adverse spill-overs, such as sharp rises in debt levels, corporate defaults or
financial market shocks that could further weaken the global economy. So it is still
just as important to track the developments in the number of global cases as it is to
track the economic data at this time.
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1. Where are the hotspots? Europe and the Americas have had the most cases per capita so far

Number of COVID-19 cases and deaths per 100k population
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2. Some parts of the world had lots of cases in April — others are only seeing them now

Global number of new COVID-19 cases per 100k population: April 2020 vs past month

1000.0 - : -
Few cases in April, Panama o pohrain
More now SouthAfica = o Brazl e Oman ¢ us
° . yrgyzstan L4 . Kuwait # lsrael *
o oM ontenegroe A e e pen $eme
. olivia Puerto Rico ® inican Republic ¢ Qatar Many
ArgentinaesCosta Rica Koso  Kmenia Chile .
Suriname Palest ‘Kazakhstan Bosnia & Herzegovina Saudi Arab casesin
. 4 Palestine «Cape Verd TS audi Arabia ;
Jrag # Honduras ape verae Wa April,
Guatemala . S‘I | ¢ Eswatini 4 pjovico EquatorlaIGumea o  NorthMacedogiag ppaqor  * Singapore more now
1000 alvador ot & Azerbaijan Romania ¢ Russia  Serbia ¢ Spain
' o ® India  Ghana Philoni g * Albania o Ian o UAE
# Namibia ana)pmes Bulgaria * Sweden ¢ Belgium
™ o enezuela . Leba:on \ + Uzbekistan *Ukraine | Djboui o Portugal
T * Libya * Australia & Czechia . elars
3 Madagascar Paraguay - Bangladesn o ¥ ¢ Moroceo Frances, 4~ Switzerland Netheriands
o ) . -
S ’OZambia ¢ Kenya * CO“QO Algeria ¢ Poland Austria Canada ¢ Turkey UK
S ¢ Zimbabwe Indonesia Cote dvaire Pakistan ¢ Slovenia e C rus‘ Denmark Iceland
2 @ Nepal . ¢, Seneg® ¢ Japan YPIUS o Germany
5 ¢ . Egyp + Guinea ¢ lreland
= Nicaragua ¢ Malawi ¢ Tajikistan # Guinea Bissau * Greece, - o I
g 100 4 > et @ Central African Republic . * Cam’eroon Slovakia # Lithuania . o aly
E - & Rwanda Afghanistan ~ Uruguay ?\l stonia
@ . Nigeria & Liberia & Georgia * Latvia orway
o
£ Benin Sudan - * Finland
@ * Mozambique * ¢ Srilanka - isi ungary
g 9 Sierra Leone Tunisia * Cuba ¢ South Sudan
3 . .
= . bRC South Korea Many cases in Apri,
2 R. Congo * Yemen fewer now
¢ Somalia .
10 4 * Mai ¢ Malaysia
& Burkina Faso
¢ Jordan ¢ New Zealand
¢ Uganda
4 Mainland China ¢ Niger
¢ Thailand
0.1 T T T 1
0.1 1.0 10.0 100.0 1000.0

Source: ECDC, HSBC

Total cases per 100k in April 2020 (log scale)

sasH X )

020z isnbny ot

[eqO|D e SOIWOU0IT



A

HSBC

Economics ® Global
10 August 2020

3. Cases per 100k population are highest in the Americas and CEEMEA...

Total COVID-19 cases per 100k population

Source: ECDC, HSBC
4, ...partly due to testing, but with relatively high positive test rates...

Latest daily COVID-19 positive test rate (%)

Source: OurWorldinData, HSBC

5. ...and high death numbers, these regions have suffered the most
Total COVID-19 deaths per 100k population

Source: ECDC, HSBC
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The largest outbreaks will likely drive the biggest economic impact

6. Some smaller economies stand out as having large outbreaks

per 100k COVID-19 new casesin the pastmonth per 100k
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Source: HSBC, ECDC

7. It’s clear where the number of cases is still rising quickly, and where they have started

falling
Cases per 100k, 2 week rolling (Economies with >50k total cases)
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Source: HSBC, ECDC. Note: Latest figure is the latest 2-week period number of cases per 100k of population.



8. Mobility data show how the recovery is uneven across the world, with workplaces and public transport still being avoided

Retail & Recreation Transit Stations Workplaces
% change from Latest Latest Latest
baseline 10 May 24 May 7Jun 21Jun 5Jul 19 Jul (2 Aug) 10 May 24 May 7Jun 21Jun 5 Jul 19 Jul (2 Aug) 10 May 24 May 7Jun 21Jun 5 Jul 19 Jul (2 Aug)
Developed Markets
us -30 24 -19 -14 -14 -15 -14 41 -37 -33 -28 -28 28 28 -39 -36 -30 29 -36 -31 -31
Canada 48 43 42 42 -4 -47 -45 -34 -30 -36 -31 -34
UK 46 41 s & & 4w 41 39 3 3
Germany 29 -20 -18 -7 -7 22 -32 -26 -13 -15 17 -24
France 37 2% 18 A7 EVERE 2 18 18 31 27
Italy -38 -29 -25 -20 20 42 -31 33 21 20 -18 -20
Spain ) 3 2 2 2 s o« 2 2 2 21 2
Sweden 24 25 26 22 23 20 -31 17 -31 -30 43 -43
Norway -26 -12 -18 -18 -18 -28 -32 25 -7 29 -44 43
Japan 29 -24 -22 -23 -23 -45 -20 -13 -12 -10 -1 -1
Australia 42 -39 -39 42 42 -30 24 -18 -14 -18 20 -16
New Zealand ! 3 2 30 2 3 40 4 0 a4 o [
City States
Hong Kong -18 -32
Singapore -36 -30 -28 -32
Emerging Markets
India -40 -31 -30 -31 -32 -32
South Korea -13
Indonesia -34 -38 27 -19 -20 17 27
Malaysia 42 -33 23 -20 -7 -14 -30
Philippines -4 37 -37 -37 4
Saudi Arabia -43 -28 -26 22 21 -40
UAE -4 -47 29 24 21 20 -37
Turkey T 45 12 45 35
South Africa -44 -40 27 -32 25 29 29
Poland -26 -20 -12 -12 -13 -16 -20
Mexico -41 -38 -32 27 -28 28 29
Brazil 25 -26 -19 -16 -16 -15 -13
Argentina -38 -31 -26 27 -26 24 -23

Key (Amount of time spent in each location vs baseline levels for Jan/Feb 2020)

Source: Google LLC "Google COVID-19 Community Mobility Reports," HSBC. Note: Changes for each day are compared to a baseline value for that day of the week: The baseline is the median value, for the corresponding day of the week, during the 5-week period 3 January-6 February 2020. Dates used are two-week
intervals back from latest data. The shading for residential is reversed, as spending more time in residences is a sign that lockdowns are tight. Sweden’s 19 June data are heavily distorted due to a public holiday.
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Consumer spending: Are consumers getting back out?

9. US consumer spending is slowly
recovering...

% Yr US: Spending across Travel, Retail and % Yr
General Merchandise
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Source: 1010DATA, HSBC. Note: % y-0-y change in credit/debit card transactions

11. In Sweden, retail sales have recovered
much more quickly than total consumption

% Yr Sweden % Yr
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Source: Statistics Sweden

13. In Israel spending on restaurants has
dropped as cases have picked up...

%Jan20 Israel: Creditcard expenditures % Jan 20
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Source: Bank of Israel, HSBC. Note: 14 January is used as January 2020 baseline.

10. ...after a sharp drop in Q2

% Qtr US: Real consumer spending % Qtr
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Source: Refinitiv Datastream, HSBC

12. Restaurant sales continue to look
better in countries where the virus has
been controlled

% Yr Restaurant sales (7-day average) % Yr
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Source: Opentable, Caspeco, HSBC

14. ...while in the US confidence about
going out to eat has stalled

% US consumer comfort: Going out to eat %
100 100

80 80
60 60
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0

09-Apr 08-May 07-dun 26-Jun 09-Jul 22-Jul

B Nexttwo weeks B Nextmonth

= Nexttwo months Nextthree months
Next six months More than six months
Don't know/No opinion

Source: Morning Consult, HSBC. Note: Chart shows when consumers would feel
comfortable doing each activity.



Economics e Global
10 August 2020

Goods spending has recovered more quickly

15. Norway’s retail sales have rebounded
quickly...

% Yr Norway: Retail sales ex autos and fuel % Yr
20 - - 20
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10 - 10
0 \W - 0
5 4 - -5
-10 -10
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Source: Refintiiv Datastream

17. The headline print masks what is going
on across industries...

% Yr US: Retail sales % Yr
40 1 r 40
20 4 F 20
0 0
-20 1 == / - 20
-40 S - 40
-60 - -60
-80 - -80
-100 T T -100
Jan-20 Mar-20 May-20 Jul-20
Total

Clothing & accessories
Non-store retailers
Electronics & appliances
Food & drink

Autos & motor vehicles

Source: Refinitiv Datastream, HSBC

19. In Israel, spending on certain goods
recovered quickly, but pent-up demand is
waning

%Jan20 Israel: Creditcard expenditures % Jan 20

40 1 r 60
20 A - 40
0 /VA - 20
20 (0
-40 —‘/’J v \} F -20
60 F -40
-80 - -60
-100 T T — -80
Feb-20 Apr-20 Jun-20 Aug-20
Clothing Home furniture

Source: Bank of Israel, HSBC. Note: 14 January is used as January 2020 baseline.

16. ...as have many in Europe

% Yr Germany : Retail sales % Yr
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Source: Refinitiv Datastream, HSBC. Note: Excluding car sales

18. ...with clothing sales hit particularly
hard, but recovering

% Yr Eurozone: Retail sales % Yr
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Source: Eurostat, HSBC. Note: *ex autos

20. Some US consumers are putting off
going to the shops for even longer

% US consumer comfort: Going to a shopping mal %
100 - 100
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Source: Morning Consult, HSBC. Note: Chart shows when consumers would feel
comfortable doing each activity.



Economics e Global
10 August 2020

Tourism: Will continue to be held back by spikes in cases

21. Global flight data appear to have
slowed their ascent...

000s,  No. offlights tracked by Flightradar24 ~ 000s,
7-day ma 7-day ma
200 1 r 200
180 - 180
160 - 160
140 A F 140
120 A F 120
100 A - 100
80 1 r 80
60 1 - 60
40 1 - 40
20 1 r 20
0 T T T 0
Feb-20 Apr-20 Jun-20 Aug-20
Total flights Commercial fights

Source: Flightradar24, HSBC. Note: Global flights

23. In Asia, flights have flattened below
their usual level...

% Yr Scheduled flights % Yr
20 r 20
0 0
-20 1 - -20
-40 1 F -40
-60 - -60
-80 - -80
-100 T T T -100
Jan-20 Mar-20 May-20 Jul-20
Mainland China Japan
Korea India

Source: OAG Schedules Analyser, HSBC

25. Hotels are only half as busy as usual at
this time of year in Canada...

% Canada: Hotel occupancy rates %
80 1 r 80
70 1 - 70
60 1 - 60
50 1 - 50
40 1 - 40
30 1 r 30
20 A1 r 20
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Source: STR, HSBC

22. ...but more flights continue to be
scheduled for the European summer

% Yr Scheduled flights % Yr
20 - - 20
0 0
20 ' L 20
-40 A - -40
-60 - - -60
-80 r -80
-100 T T T -100
Jan-20 Mar-20 May-20 Jul-20
Global Spain France —— UK

Source: OAG Schedules Analyser, HSBC

24. ...and closed borders could prove a
problem even as flights recover

000s New Zealand: 000s
Daily border crossings - arrivals (non-NZ passports)
20 1 r 20
16 1 - 16
12 1 r 12
8 1 -8
4 4 4
0 T t y 0
01-Jan 01-Mar 01-May 01-Jul
—2020 — 2019

Source: Statistics New Zealand, New Zealand Customs Service, HSBC

26. ...and consumers in Israel are still
spending far less on tourism

%Jan20 Israel: Creditcard ex penditures % Jan 20
20 - r 20
0 iy 0
-20 - -20
-40 - -40
-60 - -60
-80 - -80
-100 T T T -100
Feb-20 Apr-20 Jun-20 Aug-20
Tourism

Source: Bank of Israel, HSBC. Note: 14 January is used as January 2020 baseline.
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US travel data are stalling a bit

27. Interest in private accommodation is
high...

Index Google searches: Airbnb Index
100 - r 100
80 1 r 80
60 1 r 60
40 1 - 40
20 1 r 20

0 T T T T 0

Aug-19 Nov-19 Feb-20 May20  Aug-20
Global us Australia Spain

Source: Google Trends, HSBC. Note: Index where 100 = max searches for the term
in that region over time.

29. The number of available flights has
stalled...

% Yr US: Scheduled flights % Yr

10 - - 10
0 - 0
-10 1 F -10
20 1 F -20
-30 1 F -30
-40 1 F -40
50 1 r -50
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Jan-20 Mar-20 May-20 Jul-20
Source: OAG Schedules Analyser, HSBC

31. The improvement in hotel occupancy
has slowed ...

% US: Hotel occupancy rates %
80 - r 80
70 1 F 70
60 4 - 60
50 1 F 50
40 1 F 40
30 1 F 30
20 T T — 20
01-Feb 01-Apr 01-Jun 01-Aug

—2020 2019

Source: STR, HSBC
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28. ...which could crowd out consumer
spending on hotels

% Yr  US spending: Credit/debit card transactions % Yr

20 - r 20
0 0
-20 A F-20
-40 A F -40
-60  -60
-80 1 - -80
-100 1 F -100
4120 I -120
-140 A - -140
-160 1 - -160
-180 T T -180
Feb-20 Apr-20 Jun-20 Aug-20

Airline Hotel Cruise

Source: 1010DATA, HSBC. Note: Values can be >-100% because the data take
account of refunds on cancelled future reservations.

30. ...and the number of flyers in the US
has stopped increasing since early July

millions  US: TSA checkpointtravel numbers  millions

30 r 3.0
25 - 25
20 r 20
15 15
10 - 1.0
0.5 - 05
0.0 T T T T T 0.0
01-Mar 01-Apr 01-May 01-Jun 01-Jul 01-Aug

— 2020
Source: TSA, HSBC

— 2019

32. ...and many still fear going on holiday

% US consumer comfort: Going on vacation %

100 100
80 80
60 60
40 40
20 20

0 0
09-Apr 08-May 07-Jun 26-Jun 09-Jul 22-Jul

B Nexttwo weeks B Nextmonth

= Nexttwo months Next three months

Nextsix months More than six months

Don't know/No opinion

Source: Morning Consult, HSBC. Note: Chart shows when consumers would feel
comfortable doing each activity.



Q2 GDP data: Very weak so far

33. Q2 is set to be the trough in activity for
most...

% Qfr uUS: GDP % Qtr
2 - r 2
0 \/\f’\vl\ /V\VA/\N\'/\'\/\’\/—\N‘\ 0
4V
-4 - -4
6 r -6
-8 r -8
-10 T -10

2006 2008 2010 2012 2014 2016 2018 2020

Source: HSBC, Refinitiv Datastream

35. In Europe, the slump in GDP intensified
in Q2...

% Qtr
4

% Qtr

GDP

-20

20 . . . . r . .
2006 2008 2010 2012 2014 2016 2018 2020
Germany France ltaly — Spain

Source: HSBC, Refinitiv Datastream
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34. ...while China is already past the worst

% Qtr Mainland China: GDP % Qtr

12 r 12
8 1 -8

4 1 L4

0 WWW\A\ 0

-4 1 r -4
8 1 r -8

-12 T T T T -12
2011 2013 2015 2017 2019

Source: HSBC, Refinitiv Datastream

36. ...and this was the case in Asia and
Latin America too

% Qtr
rb5

0 WML’W&V ) 0

GDP

-10 1 F -10
-15 1 r -15
-20 T T T T T T T -20
2006 2008 2010 2012 2014 2016 2018 2020
Philippines Indonesia Mexico

Source: HSBC, Refinitiv Datastream

37. The decline in Q2 was widespread, with emerging markets (and Spain) faring worst

on the released data so far

% Qtr Q2 2020 real GDP growth % Qtr
15 1 - 15
10 4 - 10
5 - 5
0 - - 0
-5 - - -5
-10 1 - -10
-15 1 - -15
'20 T T T T T T T T T T T T T T '20
g g § 8 § § 8 T & F & g8 & 8 %
5 2 5 & & 3 E 8 = § & § 3 &
et =S = S = 5 e =3 - 2 =
§ S e ° S 3 5 z
= T o
T
=

Source: HSBC, Refinitiv Datastream
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Consumer fear: Nervousness will continue to delay the recovery

38. Globally COVID-19 remains the greatest
worry, but the concern is moderating

%  World: Which 3 of the follow ing topics do you find %
the mostworryingin y our country?

60 60
50 50
40 40
30 30
20 20
10 10
0 o o o e 0

s §:828¢ 5 27 2

© § §geg: T ¥ E

| May 2020 = June 2020 B July 2020

Source: Ipsos Mori: What Worries the World — July 2020. Note: The nine greatest
concerns are shown.

39. ...while in the US the share of those
very concerned has picked up since June

%  US: Share ofadults who are "very" concerned %
aboutthe coronav irus outbreak

70 r 70
65 - - 65
60 - - 60
55 - - 55
50 A - 50
45 4 - 45
40 1 - 40
35 - - 35
30 T T — 30
Feb-20 Apr-20 Jun-20 Aug-20

Source: Morning Consult, HSBC

40. Many are still uncomfortable returning to ‘normal’ activities

% share of US adults that

feel comfortable: 30 April 15May 29May  5June
Going out to eat 18 23 31 35
Going on vacation 18 23 29 32
Going to a shopping mall 17 23 26 31

Going to a museum 15 19 25 29
Going to the movies 21 22
Going to the gym 18 21

20
17

Going to an amusement park
Going to a concert

Travelling abroad

11 June 26 June 3 July 9 July 16 July 22 July 2 August

35 34

33 33 30 30 30 29

29 31 31 30 30 29

30 26 25 25 24 24 26
23 22 20 21 19 20 20
22 21 18 20 18 19 18

Key (Share of US adults comfortable doing the following activities right now)
High

Low

Source: Morning Consult, HSBC. Note: Comfortable is the sum of “Very comfortable” and “Somewhat comfortable”.

41. Consumers are still wary of crowded
places...

% Share_ qf people who say they are: %
100 - Av oiding crowded public places 100
80 —\,\/\_/ - 80
60 A - 60
40 - 40
20 - 20
0 T T 0
Mar-20 May-20 Jul-20
us UK Germany Australia

Source: YouGov. HSBC

42. ...and feel more comfortable outdoors
than in

%  US: Share ofadults comfortable doing the %
follow ing activities
60 1 r 60

50 - 50
40 - 40

30 1 - 30
20 1 r 20
10-] L 10
0 - T T T T r 0

Going to Exercise Going out Going Going to a
see a toeat shopping sporting
movie event

B Indoors Outdoors

Source: Morning Consult, HSBC. Note: Survey from 14-16 July 2020. Comfortable is
the sum of “Very comfortable” and “Somewhat comfortable”.
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US recovery: High frequency data suggest a stalling due to

more cases

43. Credit card spending growth has

started flat-lining....

%Yr  USspending: Credit/debitcard ransactions % Yr

0 0
-10 1 - -10
20 - - -20
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Source: 1010DATA, HSBC.
45. The housing market is slowly
improving...

% Yr US Housing: New listings % Yr
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0 /\/\I 0
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Source: Realtor.com, HSBC
47. There is still some sign of a broader
recovery...

%, GDP US: Weekly economic index %, GDP

grow th growth

2 -\/H\ i 2

0 0

2 1 F -2

-4 1 r -4

6 1 - -6

-8 1 r -8
-10 1 - -10
-12 T T T -12

Jan-20 Mar-20 May-20 Jul-20

Source: Federal Reserve Bank of New York, Authors’ calculations based on data
from Haver Analytics, Redbook Research, Rasmussen Reports, the American
Association of Railroads, and Booth Financial Consulting

44. ...as the spike in cases means fewer
people going out to eat

% Yr  US spending: Credit/debitcard transactions % Yr

20 1 r 20
0 “ 0
220 w 0
-40 A - -40
-60 - -60
-80 1 - -80
-100 T T -100
Feb-20 Apr-20 Jun-20 Aug-20
Casual dining Fastcasual
Fastfood Fine dining

Source: 1010DATA, HSBC

46. ...while the labour market remains
weak

%  USrecessions: employmentchange from peak %

15 r 15
10 A F 10
5 4 P B
0 —————— o~ a=s==7 - 0
-5 | W_ -5
-10 1 F -10
-15 1 F 15
-20 ———— 11— -20
0 5 10 15 20 25 30 35 40 45 50 55 60
Months after peak
Jan-80 Jul-81  ----- Jul-90
----- Mar-01 Dec07 Feb-20

Source: Refinitiv Datastream, HSBC

48. ...although renewed restrictions mean
the outlook for small business remains bleak

% vs Jan20 US: Small businesses % vs Jan20
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Source: Opportunity Insights, Womply, HSBC
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Labour market: Job openings could pose arisk

49. In the US, job openings are down in most sectors, but coming back in consumer

services
% Yr US: Glassdoor job openings by industry, to w/c 27 July % Yr
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Source: Glassdoor Job Market Report , July 2020
50. Job adverts aren’t picking up quickly in 51. ...but they look better in Canada
the UK...
Index UK: Weekly job adverts on Adzuna Index 000s Canada: Job postings 000s
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Source: ONS, Adzuna, HSBC. Note: 2019 average = 100

52. Australia’s recovery could be blighted by
renewed lockdowns...

000s Australia: Job postings 000s
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Source: Burning Glass, HSBC
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53. ...while New Zealand saw arise as
restrictions were lifted, but this has faded

000s New Zealand: Job postings 000s
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Source: Burning Glass, HSBC
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Consumer surveys: Consumers are still wary due to the virus and

job risks

54. US consumer confidence ticked lower
in July...

Index us Index
140 - r 140
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Source: HSBC, Refinitiv Datastream

56. ...as did the UK’s...

Index UK: GfK Consumer confidence Index
10 1 r 10
5 1 5

0 8 ’N 0
5 4 v - 5
10 1 F 10
15 - - 15
-20 1 - 20
25 - 25
-30 1 )
35 1 - 35

40— 40
2006 2008 2010 2012 2014 2016 2018 2020

Source: HSBC, Refinitiv Datastream

55. ... while the eurozone index stayed
broadly steady...

Index Eurozone: Consumer confidence Index
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57. ...but Japan saw another move higher

Index Japan: Consumer confidence Index
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Source: HSBC, Refinitiv Datastream

58. Broadly the direction of travel was mixed in July, with confidence still at depressed

levels for many

Z-score Consumer confidence surveys Z-score
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Source: HSBC, Refinitiv Datastream

Note: The Z-score is calculated using the mean and standard deviation of the data series from January 2012 to March 2020.

15



16

Manufacturing data: Better, but not great

59. US production data showed signs of
improvement in June...

% Yr US: Industrial production % Yr
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61. Mainland China’s production data have
recovered relatively quickly...

%Yr  Mainland China: Industrial production % Yr
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63. The gradual rebound in Korea’s trade
data continues...

%Yr Korea trade %Yr
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Source: HSBC, Refinitiv Datastream
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60. ...using more of its productive capacity,

but still operating at very low levels

% US: Capacity utilisation %
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62. ...while vehicle sales in South Africa

have stabilised around -30% y-o0-y

%Yr South Africa: NAAMSA vehicle sales %Yr
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64. ...but in Brazil the improvement has

been less steady

%Yr Brazil rade %Yr
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Business surveys: Some improvements in the outlook

65. The US Philly Fed was the only business
survey we looked at that declined in July...

Index  US: Philadelphia Fed businessoutiook ~ Index
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67. ...and France’s INSEE survey ticked up
to more normal levels...

Index  France: General production outiook ~ Index
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66. ...as the German ifo moved higher
again...

Index Germany :ifo survey Index
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68. ...while in New Zealand confidence
remains low despite a quicker re-opening

Index New Zealand: ANZ Business corfidence  Index
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69. The improvement in business confidence was widespread in July

Z-score Business confidence suveys Z-score

2 A

- _ @l
BEREREERRELELE-S
* *
-2 A PR * o P -2
* * *
* *
* *

r2

-4 A . F -4
* o
6 1 F -6
s+ — T -8
= S 4 28 g T = > E & ¢ 2 T g & g X 7F
EE2 e 8 EEEEREEE S S EsEsESEREE
Z ¥ E g T3 338 S35 £ 42 s g3 ER
é) 2 & a3
B July 2020 * June 2020

Source: HSBC, Refinitiv Datastream

Note: The Z-score is calculated using the mean and standard deviation of the data series from January 2012 to March 2020.
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PMls: Employment components very weak
70. Firms are still shedding workers, according to the PMIs
Index Manufacturing PMI: Employment Index
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71. Export orders continue to fare worse than domestic ones
Index Manufacturing PMI: New orders and export orders Index
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72. Firms appear to be taking a margin squeeze as output prices sink but input costs rise

Index Manufacturing PMI: Input and output prices Index
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Risks of spill-overs are increasing
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73. High levels of debt are only going to get bigger as the crisis progresses

% GDP Total non-financial sector debt % GDP
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Source: BIS, HSBC

74. Retailers in the US are starting to go
bankrupt at a faster pace than usual...

Number Retail bankruptcies Number
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Source: S&P Global Market Intelligence. Note: *2020 is YTD. Data compiled 3
August 2020.

75. ...and the number of Chapter 11 filings
is running well above normal levels

Number US: Chapter 11 filings Number
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Source: Epiq Systems, provided by the American Bankruptcy Institute

76. Across the world, so far, bankruptcies haven’t spiralled, likely due to supportive

policies
% Yr Corporate bankruptcies: Apr-Jun 2020 average vs 2019 % Yr
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Source: Refinitiv Datastream. Note: Parentheses show the latest data point for each — data is average up to that month since April 2020.
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